
GLOBAL CATEGORY BREAKDOWN
Survey Year 2005 Survey Year 2006

N % N %

Not Free 69 35.6 Not Free 67 34.5

Partly Free 50 25.8 Partly Free 54 27.8

Free 75 38.7 Free 73 37.6

Total 194 100 Total 194 100

Survey Year 2003 Survey Year 2004
N % N %

Not Free 68 35.2 Not Free 72 37.3

Partly Free 47 24.4 Partly Free 48 24.9

Free 78 40.4 Free 73 37.8

Total 193 100 Total 193 100

Survey Year 2001 Survey Year 2002
N % N %

Not Free 62 33.2 Not Free 61 32.8

Partly Free 53 28.3 Partly Free 50 26.9

Free 72 38.5 Free 75 40.3

Total 187 100 Total 186 100

Survey Year 1999 Survey Year 2000
N % N %

Not Free 66 35.5 Not Free 66 35.5

Partly Free 52 28 Partly Free 51 27.4

Free 68 36.6 Free 69 37.1

Total 186 100 Total 186 100



GLOBAL

Survey Year 1997 Survey Year 1998
N % N %

Not Free 62 33.2 Not Free 65 34.9

Partly Free 61 32.6 Partly Free 54 29

Free 64 34.2 Free 67 36

Total 187 100 Total 186 100

Survey Year 1995 Survey Year 1996
N % N %

Not Free 61 32.6 Not Free 60 32.1

Partly Free 63 33.7 Partly Free 63 33.7

Free 63 33.7 Free 64 34.2

Total 187 100 Total 187 100

Survey Year 1993 Survey Year 1994
N % N %

Not Free 50 28.2 Not Free 56 30.1

Partly Free 60 33.9 Partly Free 63 33.9

Free 67 37.9 Free 67 36

Total 177 100 Total 186 100

Survey Year 1991 Survey Year 1992
N % N %

Not Free 62 39.5 Not Free 46 28.4

Partly Free 34 21.7 Partly Free 49 30.2

Free 61 38.9 Free 67 41.4

Total 157 100 Total 162 100



GLOBAL

Survey Year 1989 Survey Year 1990
N % N %

Not Free 83 52.2 Not Free 74 46.5

Partly Free 19 11.9 Partly Free 29 18.2

Free 57 35.8 Free 56 35.2

Total 159 100 Total 159 100

Survey Year 1988
Print Media N % Broadcast Media N %

Not Free 65 40.6 Not Free 90 56.6

Partly Free 40 25 Partly Free 31 19.5

Free 55 34.4 Free 38 23.9

Total 160 100 Total 159 100

Survey Year 1987
Print Media N % Broadcast Media N %

Not Free 64 40 Not Free 86 54.1

Partly Free 39 24.4 Partly Free 33 20.8

Free 57 35.6 Free 40 25.2

Total 160 100 Total 159 100

Survey Year 1986
Print Media N % Broadcast Media N %

Not Free 65 40.6 Not Free 88 55.3

Partly Free 40 25 Partly Free 32 20.1

Free 55 34.4 Free 39 24.5

Total 160 100 Total 159 100
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Survey Year 1985
Print Media N % Broadcast Media N %

Not Free 66 41.3 Not Free 90 56.6

Partly Free 40 25 Partly Free 32 20.1

Free 54 33.8 Free 37 23.3

Total 160 100 Total 159 100

Survey Year 1983-84

Print Media N % Broadcast Media N %

Not Free 64 40.8 Not Free 89 57.1

Partly Free 40 25.5 Partly Free 31 19.9

Free 53 33.8 Free 36 23.1

Total 157 100 Total 156 100

Survey Year 1982
Print Media N % Broadcast Media N %

Not Free 66 42 Not Free 86 55.1

Partly Free 38 24.2 Partly Free 34 21.8

Free 53 33.8 Free 36 23.1

Total 157 100 Total 156 100

Survey Year 1981
Print Media N % Broadcast Media N %

Not Free 65 42.2 Not Free 86 55.8

Partly Free 37 24 Partly Free 31 20.1

Free 52 33.8 Free 37 24

Total 154 100 Total 154 100
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Survey Year 1980
Print Media N % Broadcast Media N %

Not Free 65 42.2 Not Free 82 53.2

Partly Free 36 23.4 Partly Free 34 22.1

Free 53 34.4 Free 38 24.7

Total 154 100 Total 154 100
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